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The Solutions Studio team will help you reach innovators and decision makers in PreK-12
and higher ed as well as professionals in the edtech industry. Working with you through
each step of the process, we will create custom, shareable, evergreen marketing content

and advertising solutions that highlight your organization’s unique value.

Articles and infographics offer various ways to share your perspective while providing
valuable insights to readers. Our lead-generating webinars can position your organization
as a thought leader in your field. Increase brand exposure by sponsoring our newsletters

or podcast—a great way to reach a highly targeted and engaged audience.

EdSurge newsletters reach
260K+ subscribers

edsurge.com sees over 900K+ page
views from 390K+ unique visitors
every month




183K+ 35K+ 161K+

followers followers followers

*Data as of December 2022

900K+

Page views per montn

390K+ Unigue visitors per month
260K+ Newsletter subscribers

*Data from Google Analytics as of December 2022
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Overall Audience PreK-12 Education by Role Higher Education by Role

Prek-12 education 12% District, state and 59% Administrators
® 19% Higher education national administrators 28% Faculty
)
26% Edtech industry ® 35% school leaders 13% Other influencers

® 52% Teachers

1% Other influencers

17% Other influencers

76% are involved in selecting technology for their school or district

46% are involved in financial decision making for their classroom, school or district

*All audience breakdowns are based on subscribers in our database with known organization types.
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Custom Articles

Offer your perspective on important topics in education or highlight experts in the field using your products
to impact teaching and learning. Articles are an excellent way for you to share advice and resources directly
with EdSurge readers, especially when your message is enhanced by the professional editorial support of our
Solutions Studio team.

We offer three distinct formats:

Thought Leadership — An advice-based piece authored by a subject matter expert from your
organization and edited by us. A writer/subject-matter expert from your organization will work with
an EdSurge Solutions Studio editor to craft a newsy or advice-based thought leadership article that

resonates with our tech-savvy educator audience.

Q&A — An EdSurge Solutions Studio reporter will interview one person selected by your
organization—educator, student, subject-matter expert—who is familiar with your product or
service. The resulting interview-based article will strike a conversational tone while highlighting

your organization’s practical impact on the education landscape.

Multi-perspective Feature — An EdSurge Solutions Studio reporter will interview two to three individuals
selected by your organization—educators, students, subject-matter experts—who are familiar with your
product or service. These diverse perspectives will be woven into a narrative that demonstrates the
various ways that your organization is addressing concerns across the broad education landscape. This

article type is ideally suited as a follow-up to an EdSurge webinar.

BRAND
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ASSESSMENTS

Assessments Become More Accessible With Speech
Synthesis—and an Almost Human Voice

By John Waters September 24, 2018 Image Credit: Sergey Nivens / Shutterstock

These are exciting times in the world of assistive learning technology. Recent advances in artificial
intelligence (AI) and machine learning (ML) are behind next-generation improvements in a range of
software tools for students with sensory or learning disabilities. Speech synthesis in particular is benefiting
from deep learning technologies, which are used to generate speech that sounds like a human voice.

For the assessment mavens at Educational Testing Service (ETS), these evolving capabilities present both
a challenge and an opportunity, says the organization’s Markku “Mark” Hakkinen.

Hdakkinen leads the Accessibility Standards and Inclusive Technology
Research Group at ETS, the 60-plus-year-old nonprofit educational
testing and assessment organization that administers K-12 state
exams along with the well-known GRE and TOEFL, among other
tests. His research focuses on advancing the accessibility of learning technology.
computer-based assessments—for all learners—through a standards-
based approach.

These are exciting times

in the world of assistive

EdSurge spoke with Hakkinen about the impact of new speech synthesis technologies on student
assessments, and how his company is making the most of them.

2 EdSurge Sponsored by aWS
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3 Key Questions to Ask About Your EdTech Investments

Is your edtech compliant with Is eff : — 9 Are you able to identify gaps in
student data privacy policies? < GETIGAEY IMpAISaNE S0 ON: your professional development?
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apps thought to be in use software product licenses with current PD offerings

Visit the CatchOn website to download the EdTech Audit Checklist.

Custom Infographic

Use visual storytelling to broadcast your message to the
education world. Our team will collaborate with you to
design an informative, visually striking and highly shareable
asset on the topic of your choice.

@ BRAND AMPLIFICATION
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EdSunrge & @EdSurge - Jan 4

BMichelson20MM connects institutions, innovators & policymakers solving the
miost prassing issues in #highered. Should your startup be among them? Apply
to the @MichelsonRunway #EdTech Accelerator by Jan 5: bit.ly/2ipLOBS8
#sponsored §ad

EdSurge @ @EdSurge - Jan 13 v
Gwinnett County Public Schools achieved high adoption rates for the district’s
LMS - 95% of the 12,000 teachers and more than 85% of the 180,000 students
accessing the system regularty. Learn what they did: bit.ly/2CUABGs #GAed
#leadupchat #sponsored #ad

EdSurge & @EdSurge - Jan 29

#edleaders - apply for fresh, unexpected and innovative professional learning
experiences through this matching grant process (31MM available’):
bit.ly/2EdxhBC #sponsored fad
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CUStOm X (formerly Twitter)
Feed

A custom X feed is a great way to supercharge your
EdSurge campaign. Simply provide URLs optimized
for social media sharing to highlight your message,

your company’s X handle and indicate your desired

audience. We'll craft the posts.

Target 1 of our 2 channels: @EdSurge: 154K+
followers | @HigherEdSurge: 23K+ followers

14 posts over 7 days
Content links directly to your website

This product is only available as part of a package.
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Unlocking Creativity in the Classroom

C u s t o m Beyond the Basics — How Edtech Can

Provide Students with Essential 21st.

. ith al ges and challenges over the last year,
one takeaway | keep reflecting on is how essential
ooooooooooooooooooooooooooooooooo
a n I n a e -

How a Network of Support for Educators
Is Unlocking Creativity in the Classroom
Georgia’s Fulton County School System is a large district,

expect, with this geographic span comes ...

For larger campaigns, we can
create a unique landing page to @ s
promote a particular education-

related theme of interest to your ="' 1,

company and our audience. This

page will feature a customized introductory

message describing the collection’s theme, how

it's explored across each piece of content, and its relevance in education.
Each piece of written content published throughout your campaign will
be collected here and auto-populated by a prominent callout to guide

readers back to the landing page to view the full collection.
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choice, featuring a panel of
subject matter experts—

researchers, educators, edtech executives—of your choosing. Promoted,
produced and moderated by our team, webinars are a great way for you

to connect with a new audience across multiple EdSurge channels.

Webinars are featured on our homepage and social media channels as
well as in dedicated emails and our newsletters. The full list of leads is
shared with you at the completion of the campaign, and the webinar is

hosted on edsurge.com.

THOUGHT BRAND
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Newsletter Sponsorship

Boost brand recognition by sponsoring one of our newsletters targeted to a particular EdSurge audience segment: PreK-12,

Ad Specs

Primary sponsorship:

« 400-character text
ad including link to
product page

higher ed or edtech business. Primary sponsorship includes two logo placements (below the masthead and again at mid-

newsletter) and a 400-character text ad at mid-newsletter. Banner ads are full-width and hyperlinked to a landing page of

your choice. Both options are exclusive and can be combined for extra punch.

-+ Graphic logo
- PNG file with

EdSurge PreK-12

PreK-12 educators
Subscribers: 53K+

6%  PreK-12 district, state and
national administrators

16% PreK-12 school leaders
26% PreK-12 teachers
12% Higher education
23% Edtech industry

17% Other influencers

EdSurge Higher Ed

Higher ed educators
Subscribers: 39K+

16% Higher ed admins

9% Faculty

4% Instructional designers
7%  Other higher ed

29% Edtech industry

35% Other influencers

Business of edtech
Subscribers: 57K+

36% Edtech industry

25% PreK-12 education
18% Higher education
21% Other influencers

EdSurge Top 5

Five most popular stories
of the previous month

Subscribers: 74K+

33% PreKk-12 education
22% Higher education
27% Edtech industry
18% Other influencers

transparent
background, 3:1 ratio,
600x200 px Min

Newsletter banners:

-+ Graphic rectangle
banner

- JPG or PNG file

- 3:1 ratio, 600 px

WileldaWaalla

- Target URL
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Signature Sponsor Podcast Sponsorship

The EdSurge Podcast is hosted by our editorial team and features

The Slgnature EdSurge News Research Events Jobs Board Product Index More P Newsletter & Q.
Sponsor is an o interviews with thought leaders from both PreK-12 and higher ed.

MOST READ LATEST NEWS

exclusive, month- You can be a part of this exciting media by sponsoring the EdSurge

1 What's Lost When a Teacher Leaves a School

long placement 2 nEtheoy o Rie There Doss Thar Peave Bove? Podcast, which averages 45K+ listens each month. 80% of our
! H 3 The ldea of a Teacher Salary Minimum Is Gaining Steam
' ! in Congress. ere Has This Worked? . . . .

on the EdSurge jl i sonsrees Where e e Tores podcast listeners influence technology purchasing decisions.

4 Teaching Was My Dream. Now | Wonder If It Is Stunting
My Other Passions.

homepage. Make

=——

. e I, SR 5 \hat Happens When You Give Child Care Providers Pre-roll script — brief introduction of your company

our braﬂd V|S| bl_e tO What to Know About the Growing Popularity of Money —With No Strings Attached?
Y Employer-Sponsared CHI Care (30 seconds / 75-85 words)
our I.O a[ aUdience ALL NEWS | EARLY CHILDHOOD | K-12 | HIGHER ED . . . .

Y Mid-roll script — more detailed blurb of your campaign
Of 900 K+ Slte LISTEN TO THE EDSURGE PODCAST » SIGN UP FOR NEWSLETTERS » ISCH wlidoretin ISTE
Why Schools Should Teach Get the latest news on the future of \ inspiradion % O I” O]Cfel' (60 SeCOﬂdS / 150_175 WO I’d S)

. . ilosophy, Even to Little learning straight to your inbox.

VIS|tO rS per month E:"IS Pt o : g G % ::“:S‘;g;ISOREDBY.ISTELive —

Text ad — up to 400 characters with embedded

URL for the podcast newsletter

Graphic logo — PNG file with transparent background for

Hom A -
omepage Ad Specs the podcast newsletter (3:1 ratio, 600x200 px Mmin)

4:2. BRAND
AWARENESS

- Logo

- Tagline

@ BRAND AMPLIFICATION - Exclusive placement
AWARENESS
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Custom Sponsored Content Rate
Infographic $9,000
Q&A Article $8,400
Thought Leadership Article $7,800
l\/lutti‘—perspec.tive Eeature Article $11400
(not included in article 3-packs) ’
Landing Page $15,000
Webinar $17,500
Advertising
Weekly Advertising Options Rate Monthly Advertising Options Rate
Podcast Episode $4,000 Top 5 Newsletter - Primary $4,000
K-12 Newsletter - Primary $3,500 Top 5 Newsletter - Banner $4,000
K-12 Newsletter - Banner $2,750 Monthly Buyout
Higher Ed Newsletter - Primary $1,750 Newsletter Exclusive: K-12 Package: Primary + Banner ads $22,000
Higher Ed Newsletter - Banner $1,500 Newsletter Exclusive: Higher Ed Package: Primary + Banner ads $11,000
Biz Newsletter - Primary $1,900 Newsletter Exclusive: Biz Package: Primary + Banner ads $11,000
Biz Newsletter - Banner $1,500 Signature Sponsor: One Month Exclusive EdSurge.com Website Ad ~ $25,000
Popular Packages Rate

to inquire about other package
Solutions Studio Package: Custom Article 3-Pack + $49.000 opportunities, including bundle discounts.

Webinar + Landing Page




